
Fieldsheer Case Study

We Increase Ad Revenue

By 33% Without Increasing Spend

Problem

Fieldsheer came to Digital Position with no server-side tracking in place. They were relying on the Google Tag 
Manager and CAPI to report accurate conversions back to Google & Meta and optimize their campaigns, which was 
resulting in:


33% of all ads revenue lost to 3rd-party cookies

Thousands of data points lost each month 

Limited visibility into the customer journey and what was driving sales

Limited campaign optimization

Solution

Implemented Server-Side Tracking on 
All Advertising Platforms

Without Server-Side Tracking: $678,851 
tracked revenue

Without Server-Side Tracking: $904,901 
tracked revenue

Without Server-
Side Tracking:

$678,851  
tracked revenue

Before & After

without Server-
Side Tracking:

$904,901  
tracked revenue

“Server-Side tracking should be implemented in every single ad platform to truly know how much your paid efforts 
impact your business.”

John Vickery
Senior Growth Strategist


