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We Increased Ad Revenue By
$300K+ Without Increasing Spend

Problem

In 2024, PeachSkinSheets hired us to overhaul their tracking because their Google Ads data wasn't accurately

reflecting performance.

During Q4, their peak season, they typically doubled ad spend, but in 2023 a $282K revenue discrepancy between
Shopify and Google Ads caused hesitation and limited spend on the channel.

To uncover their true return and confidently scale holiday budgets, we implemented first-party, server-side tracking
to restore data clarity and prove real performance.
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Implemented Server-Side Tracking
on All Advertising Platforms

Server-Side Tracking should be implemented on every single
ecommerce website running paid ads. It gives you much more
visibility into the true performance of your acquisition efforts.
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Ready to see similar results for your brand?
Let's optimize your marketing strategy and
drive new customer growth today!
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